
  
 
 
 
 
 
 

 
 
 
 
 

 
 
 
 
 
 

QUARTERLY INVESTMENT COMMENTARY 
 

31 MARCH 2025 
 
 

CONTRARIUS AUSTRALIA EQUITY FUND 
 
  
 



CONTRARIUS AUSTRALIA EQUITY FUND  
 

 
 

 

www.contrarius.com.au  2 
 
 

QUARTERLY INVESTMENT COMMENTARY 

The Fund’s Class A units returned (1.7)% for the quarter versus (2.9)% for the benchmark S&P/ASX300 Accumulation Index.1 
As we have highlighted previously, our investment philosophy is not benchmark cognisant and our portfolios would normally 
vary materially from the benchmark S&P/ASX300 Index. The Fund’s returns are therefore likely to deviate from those of the 
benchmark. Investors are reminded that given the long-term, contrarian, valuation-based investment philosophy, there will be 
times when the Fund will materially underperform its benchmark in the short-term in order to achieve its objective of long-term 
outperformance. 

In this quarter’s commentary we discuss Nine Entertainment Co. Holdings. 
 
NINE ENTERTAINMENT 

Nine Entertainment Co. Holdings (“Nine”) is an Australian media company with three primary businesses: 
television/streaming, news publishing, and a 60% stake in Domain, Australia’s second-largest property portal. Domain recently 
received an indicative buyout proposal from a large US-based property information company. At the indicative price of $4.43 
per Domain share, Nine’s stake in Domain is valued at $1.7 billion. If one deducts this from Nine’s enterprise value (after 
adjusting for estimated taxes triggered by a potential sale), the remaining two businesses are being valued by the market at around 
$1.5 billion. We find this valuation highly appealing, and explain our thinking below. 
 
Television/Streaming 

Everyone remembers that video killed the radio star. Today, technological disruption is now having a profound impact on the 
industry of video consumption. Internet-connected televisions, on-demand streaming, social media, viewing via mobile devices, 
data-rich targeted advertisements—the list of innovation and change is long. Given this backdrop, we appraise Nine’s television 
& streaming business (“Nine Video”). We like what we see. 
 
Uniquely, Nine Video has the full package of video offerings in Australia. It owns a leading free-to-air broadcast network 
(9Network), ad-supported streaming service (9Now), subscription streaming service (Stan), and sports-focused streaming 
service (Stan Sport). Together with its relatively small radio business, Nine Video generated a combined $1.7 billion in revenue 
in 2024, and has a robust, albeit volatile, history of profitability. 
 

 
Note: The above chart combines the relevant parts of Nine Entertainment and Fairfax Media until the merger 

of the two companies in December 2018.  

Sources: Nine Entertainment, Fairfax Media, Contrarius Research. 
 

In our view, each of these pieces brings something to the party: 

• The broadcast network specialises in local content—including domestic news, sports, local reality television and game shows. 
In aggregate, this sort of content garners high viewership precisely because it is locally relevant. 9Network also benefits from 
Australia’s anti-siphoning rules, a list of sporting events that must first be offered to free-to-air broadcasters.  

 

 
Notices: Past performance is not indicative of future performance.  The Fund’s unit prices fluctuate and are not guaranteed.  Returns may decrease or increase 
as a result of currency fluctuations. When making an investment in the Fund, an investors capital is at risk. 
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• 9Now extends this local-focused broadcast content into the world of streaming, allowing viewers to view on their own 
schedules, on a range of devices, while offering advertisers more targeted reach. In the latest season of Nine’s hit reality show, 
Married at First Sight, 40% of the audience watched via 9Now, with the bulk from the key 16-39-year-old demographic. By 
episode 14, the season had registered audience growth of 23% over the prior year. In addition, 9Now is more than an 
extension of the broadcast network, it is also home to an expansive library of on-demand content and additional free ad-
supported streaming channels.  

• Stan has amassed over 2.3 million paying subscribers who contribute a steady monthly fee in exchange for access to high-
quality international and local content on-demand. While exposed to the direct-to-consumer shift of the large US content 
houses, a feature of Stan has been high viewership for its own produced or co-produced content: 7 of the top-10 most viewed 
series on Stan in 2024 were Stan Originals.  

• Stan Sports allows Nine to bid for and monetise sports rights more effectively. A great example is the rugby union rights. 
For around $40 million per annum, 9Network and 9Now get the right to broadcast Wallabies games, while Stan Sports 
streams the broader portfolio of matches and becomes the “Home of Rugby (Union)”, meaning any fan of the sport is highly 
motivated to become a subscriber. This ability to spread rights across different formats likely gives Nine Video a leg up in 
future sports rights auctions. We wouldn’t be surprised if Stan Sports’ rights expand beyond its current stable of rugby union, 
UEFA soccer, and Grand Slam tennis in future years. 

 
The wave of disruption brought by technological change also carries with it opportunities. Nine is utilising data generated from 
its video platforms to make smarter content choices, serve up more personalised content suggestions, and offer better targeted 
advertisements with more accurate measurement of returns. At the same time, Nine is undergoing a significant cost cutting 
exercise aimed at simplifying and streamlining the company. A change in culture is also underway after a string of cultural issues 
led to a number of key management departures. 
 
Nine Video has faced a weak two years in the notoriously cyclical television advertising market, and this has weighed on 
profitability. Recent half-year results pointed to some green shoots: total television (9Network and 9Now) advertising revenues 
for the first quarter of 2025 were expected to rise by a high single-digit percentage. Key competitor, Seven West Media, also 
noted early signs of a potential turn in the television advertising market. 
 
News Publishing 

Nine’s publishing division generated around $560 million of revenue in 2024, second only to News Corp’s Australian subsidiary. 
The key trend in news publishing is the ongoing shift from print to digital consumption of news. We’ve seen this play out abroad 
at companies such as The New York Times and the Dow Jones division of News Corp, home of The Wall Street Journal. It takes 
time for digital growth to exceed print declines, but the resulting turn in profitability and the change in sentiment can be swift. 
 

     

Sources: The New York Times Company, Nine Entertainment, Contrarius Research. 

 
A crucial ingredient is a clear brand and a clear proposition to target customers. We think Nine Publishing’s three key 
mastheads are well positioned in that regard. The Sydney Morning Herald and The Age offer news and opinions on events 
affecting Sydneysiders and Melburnians, respectively, while The Australian Financial Review covers Finance and Economics. 
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Interestingly, Nine is already far more advanced in this digital shift than many may realise. It has over 500,000 active digital 
subscribers and 62% of revenues are already digital in nature. With a growing subscriber count and rising prices, this shift is 
expected to continue for the foreseeable future. In the latest half-year results, digital subscription revenues grew by 15%.  
 
To be clear, we are not suggesting that Nine Publishing is on equal footing with The New York Times or The Wall Street Journal, 
which both outgrew their home town a long time ago. However, we think of these as models for a successful shift from print to 
digital in news publishing, a well-trodden path which Nine is now following. 
 
In the past year, Nine Publishing has faced a weak advertising market and the decision by Meta to withdraw from its news 
content agreements with local publishers. We don’t see either of these headwinds persisting. Meanwhile, news publishers with 
deep archives (The Sydney Morning Herald was founded in 1831, 23 years before The Age) may be surprising beneficiaries of the 
generative AI revolution, as evidenced by News Corp’s deal with OpenAI. 
 
Summary 

We like each of Nine’s businesses in their own right, but believe that by leveraging technology, Nine has a unique opportunity 
to take advantage of efficiencies between the two to ultimately enhance profitability. As an example of this, during the Australian 
Open, a tennis Grand Slam broadcast by Nine, the publishing business identified over 300,000 of its readers who were interested 
in tennis based on their reading history but who had not yet viewed any tennis on 9Now. Targeted advertisements sent to this 
subset resulted in nearly 60,000 first-time log-ins, which contributed 13% of the audience increase compared to the prior year. 
 
In the 2024 financial year, Nine Video and Nine Publishing generated a combined $2.2 billion in revenue and $260 million in 
underlying operating profit. In our view, these earnings are cyclically depressed and we expect them to grow over the investment 
horizon. Adjusting for the sale of Domain, we are able to buy these quality assets at less than 7x depressed earnings. We believe 
that Nine offers a compelling investment opportunity for long-term, contrarian investors. 
 
CONCLUSION 

At the end of March, the Fund is overweight selected Consumer Discretionary and Communication Services shares. The Fund’s 
portfolio composition is extremely different to the current composition of the S&P/ASX 300 Index. We believe that valuation 
disparity within the market creates meaningful opportunities for contrarian investors like ourselves.
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 Past performance is not indicative of future performance. The Fund’s unit prices fluctuate and are not guaranteed. When making 
an investment in the Fund, an investor’s capital is at risk.  
This report has been prepared for general information only, and does not constitute personal financial advice nor a recommendation to 
buy, sell or hold, nor an offer to sell or a solicitation to buy or hold units in the Fund, securities mentioned in it or any other interests. 
The report has been prepared without taking into account your objectives, financial situation or needs. Before acting on any such 
information, you should consider the appropriateness of the information provided in the report, and the nature of the relevant financial 
product having regard to your objectives, financial situation and needs. Investors should review the Fund’s Product Disclosure 
Statement and Reference Guide (together, the “PDS”) and Target Market Determination (“TMD”) before making any investment 
decision. The PDS and any additional Fund related information such as daily unit prices can be obtained by contacting Contrarius 
Australia or from www.contrarius.com.au. The TMD for the Fund is available at 
https://www.contrarius.com.au/InvestWithUs/Documentation/. The TMD describes who this financial product is likely to be 
appropriate for (i.e. the target market) and any conditions around how the product can be distributed to investors. It also describes the 
events or circumstances where the TMD for this financial product may need to be reviewed. 
The Fund was registered with the Australian Securities and Investments Commission on 9  December 2022. The Australian Registered 
Scheme Number (“ARSN”) is 664 226 331. The inception date of the Fund and Class A units is 16 May 2023. The Fund is offered by 
Equity Trustees Limited (“Equity Trustees”) (ABN 46 004 031 298, AFSL 240975), as the Fund’s Responsible Entity. Equity Trustees 
is a subsidiary of EQT Holdings Limited (ABN 22 607 797 615), a publicly listed company on the Australian Securities Exchange (ASX: 
EQT). Equity Trustees has appointed Contrarius Investment Advisory Pty Limited (“Contrarius Australia”) (ABN 48 618 145 449, 
AFSL 506315), an Australian incorporated company, to invest and manage the assets of the Fund. Contrarius Australia is the sole 
distributor of the Fund in Australia. 
This report has been prepared by Contrarius Australia in its capacity as the investment manager of the Fund. The information in this 
report is not intended for, and may not, without the express consent of the Contrarius Australia and Equity Trustees, be distributed to 
or relied upon by any other person, including without limitation, any advisory or other client of the recipient. It may not be complete 
and up to date for the purposes of investors of the Fund.  
Disclaimer. The report is current as at the date of publication, is given in good faith and has been derived from sources believed to be 
reliable and accurate. The information and materials contained in this report including all terms, conditions, and descriptions are subject 
to change without notice. Any views expressed in this report reflect the current views of Contrarius Australia, and not that of Equity 
Trustees, and do not necessarily represent the view of any other members of the Contrarius Group. The views expressed may change 
without notice or liability. Other than for information on the Contrarius Group or the Fund, Contrarius Australia, Equity Trustees, 
nor any of their related parties, have independently verified any information in this communication. Subject to applicable law, neither 
Contrarius Australia, Equity Trustees, nor any of their related parties, directors or employees, provide any warranty of accuracy, 
completeness, reasonableness or reliability of this information, or accept liability or responsibility for any losses, whether direct, indirect 
or consequential, relating to, or arising from, the use or reliance on this information. This report has not been prepared in accordance 
with legal requirements designed to promote the independence of investment research. Entities and employees of the Contrarius Group 
are not subject to restrictions on dealing in relevant securities ahead of the dissemination of this report.  
Permission to Access. This report and its contents have not been reviewed by, delivered to or registered with any regulatory or other 
relevant authority in any jurisdiction. This report is intended for limited distribution and only to the extent permitted under applicable 
laws in any jurisdiction. No representations are made with respect to the eligibility of any recipients of this report to acquire interests in 
securities under the laws of any jurisdiction. The Fund (or the PDS) has not been registered under the laws of any jurisdiction outside 
Australia. The Fund may not be offered or sold in the United States of America or to ‘U.S. Persons’ (as defined in ‘Regulation S’ of the 
Securities Act of 1933, as amended).  
Sources. The benchmark for the Fund is the S&P/ASX 300 Accumulation Index (“Benchmark”). The Benchmark and associated data 
are a product of S&P Dow Jones Indices LLC, its affiliates and/or their licensors and has been licensed for use by Contrarius Australia. 
© 2025 S&P Dow Jones Indices LLC, its affiliates and/or their licensors. All rights reserved. Redistribution or reproduction in whole 
or in part are prohibited without written permission of S&P Dow Jones Indices LLC. For more information on any of S&P Dow Jones 
Indices LLC’s indices please visit www.spdji.com. S&P® is a registered trademark of Standard & Poor’s Financial Services LLC (“SPFS”) 
and Dow Jones® is a registered trademark of Dow Jones Trademark Holdings LLC (“Dow Jones”). Neither S&P Dow Jones Indices 
LLC, SPFS, Dow Jones, their affiliates nor their licensors (“S&P DJI”) make any representation or warranty, express or implied, as to 
the ability of any index to accurately represent the asset class or market sector that it purports to represent and S&P DJI shall have no 
liability for any errors, omissions, or interruptions of any index or the data included therein. 
Contact. Correspondence in relation to Contrarius Australia’s business or enquiries about the Fund can be addressed to: Tower One, 
International Towers Sydney, Level 40, 100 Barangaroo Avenue, Barangaroo, NSW, Australia 2000 or 
investorservices@contrarius.com.au.  

http://www.contrarius.com.au/
http://www.contrarius.com.au/
https://www.contrarius.com.au/InvestWithUs/Documentation/

